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This quote has always resonated with us and 

our work. Our belief is that the arts bring a 

phenomenal power when used in education, 

enabling us to engage with children and young 

people when exploring very challenging issues 

that they may be experiencing. We see the arts 

as a vital part of children and young people's 

everyday lives - through play, imagination, 

experimentation, expression - connection and 

sharing emotions. 

WELCOME 
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“CREATIVITY INVOLVES 

BREAKING OUT OF 

ESTABLISHED PATTERNS IN 

ORDER TO LOOK AT THINGS 

IN A DIFFERENT WAY” 
ALBERT EINSTEIN

OUR MISSION
We believe that social and emotional 
education is the most important 
learning children and young people 
can receive. Our work aims to 
contribute towards a generation who 
are given the opportunity to spend 
time learning about emotions, respect, 
equality, empathy, acceptance and 
kindness. We want to enable young 
people to thrive with the resilience to 
overcome adversity, the confidence to 
make positive decisions, and a strong 
moral compass to guide them on their 
journey through life. 

OUR CORE VALUES
That every child and young person 
deserves to receive validation that their 
feelings and opinions matter and are 
important. 

That every child and young person 
deserves to learn how to express 
themselves, and share their emotions. 

That every child and young person 
deserves to be supported in learning 
how to process and recover from 
adverse experiences. 

That every child and young person 
deserves to realise the power they hold 
to shape their own future by making 
positive, informed choices. 
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This report includes information on how we 
responded to the pandemic, how we adapted 
our work, and the impact we had on the 
children and young people in our city.

THE LOCKDOWN
When we reflect on the lockdown, it is important 
not to underestimate the huge impact it had on us 
all. As a nation we were forced to stay away from 
our families, our friends, our support networks. 
Our streets and schools were empty, and going 
anywhere other than your own home felt risky and 
unsafe. 

Sadly, for many people, their ’home’ was also not 
a safe place to be. For many people, their ‘home’ 
was a place of loneliness, or fear, or boredom, or 
sadness, or hunger, or a combination of many 
difficult challenges. As adults, it was difficult to 
comprehend what was happening in our world. 
For children and young people, the confusion and 
disruption was immense. 

During the lockdown, hundreds of children and 
young people, who had already been affected by 
Adverse Childhood Experiences (ACEs), were living 
through a scary and stressful time. There have been 
multiple adverse impacts; increased mental health 
issues, isolation and loneliness, challenging family 
households, increased social media issues, and 
increased risky behaviour.

WHAT DID UNIQUE VOICE DO 
TO HELP?
The pandemic was undoubtably going to bring huge 
challenges for the children and families we work with. 
It was a very worrying time, particularly when it became 
apparent that low numbers of vulnerable children were 
attending the school provisions. We responded quickly, 
strategising how we were able support those families 
to the best of our ability. We adapted our work in order 
to provide appropriate services which we could get to 
children and their families quickly and safely. 
“As a small Social Enterprise, we were unsure of what the 
future held for us. One thing was for certain, we needed 
to react quickly to contribute to the wellbeing of Bristol’s 
children and young people.” Krystal Keeley, Company 
Director 

FUNDRAISING 
The lockdown meant we needed to adapt our 
fundraising methods dramatically. We were unable 
to run our big event, the Summer Party, and other 
fundraising events such as the Bristol 10k and the 
half marathon were cancelled. 

So, at the end of May, we decided to launch our 
Summer Appeal to raise funds for the summer break. 
We used our contacts and existing relationships 
to show the huge need for activities over the long 
school break. 

We successfully raised £21,482.75 meaning we were 
able to deliver provision and distribute Creative 
Activity Packs over the 6 week summer break. Both 
of these services were targeted for children who 
have had ACEs. 

OUR TIME THROUGH COVID
We could have chosen to hibernate through the 
pandemic, and not taken any financial risks to ensure 
we survived as an organisation. However we chose 
our community, we chose to go full throttle and put 
all our efforts into ensuring that we provided joy and 
creativity for children and young people in Bristol. 

We are very proud of how we have operated through 
the pandemic. We hope this report paints a colourful 
picture of the impact we have had. 
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2020, THE YEAR THAT 
CHANGED EVERYTHING

“IN MARCH 2020 THE 
COUNTRY WENT INTO 
LOCKDOWN, DURING 
THAT TIME WE HAVE 
WITNESSED BRISTOL 

COMING TOGETHER 
WITH LOVE AND 

COMMUNITY SPIRIT. 
WE ARE PROUD TO 

HAVE BEEN A PART OF 
THAT COMMUNITY, 

AND OF HOW WE HAVE 
OPERATED DURING THIS 

TIME.” 
CAT SPARKES-WALSH COMPANY DIRECTOR  
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These statistics can be sad and worrying to read. 
However it has never been more important 
to be aware of the challenges families in our 
community might be facing. We live in a country 
which aspires to be equal, inclusive, accepting 
and forward thinking, but these statistics tell a 
different story. 

COVID-19 has highlighted the huge inequalities 
in our society, alongside the damage we are 
inflicting on the environment.  If we can gain 
any positives from the pandemic, it would be 
that more people have  recognised some of 
these key issues, and that we now have an 
opportunity to make changes. We can already 
see some glimmers of change with the long 
overdue Black Lives Matter movement, and with 
people recognising the importance and power 
of community. We now have an opportunity to 
make some powerful cultural shifts in how people 
choose to live, and how systems work. We need 
to work towards becoming more equal, utilising 
the amazing diversity, independence, passion, 
and uniqueness of Bristol’s organisations and 
people to lead on national change. 

THE NEED FOR CHANGE
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IN BRISTOL 14,560 CHILDREN 
(UNDER 16) LIVE IN LOW-
INCOME FAMILIES, WHICH IS 
17% OF ALL CHILDREN

THERE ARE SEVEN BRISTOL 
WARDS WHERE MORE THAN 
1 IN 5 CHILDREN LIVE IN LOW 
INCOME HOUSEHOLDS.

1 IN 4 PEOPLE WILL 
EXPERIENCE A MENTAL 
HEALTH PROBLEM OF 
SOME KIND EACH YEAR 
IN ENGLAND.

AVON AND SOMERSET 
POLICE REPORTED 
A 20.9% INCREASE 
IN DOMESTIC ABUSE 
INCIDENTS SINCE 
THE BEGINNING OF 
LOCKDOWN.

IT IS ESTIMATED THAT 2.4 
MILLION PEOPLE ANNUALLY 
ARE ABUSED BY A PARTNER 

OR EX-PARTNER.

THE NATIONAL DOMESTIC 
ABUSE HELPLINE HAS 
REPORTED A 25% INCREASE 
IN DOMESTIC ABUSE CALLS 
SINCE THE LOCKDOWN AND A 
150% INCREASE IN VISITS TO 
THEIR ONLINE CHAT ROOM

CHILD POVERTY IS 
PROJECTED TO INCREASE 
FROM 15.1% IN 2015-16 TO 
18.3% IN 2020–21. 

AT 31ST MARCH 2019 
THERE WERE 52,300 
CHILDREN SUBJECT TO A 
CHILD PROTECTION PLAN

65% OF SONS OF 
PRISONERS END UP IN 

THE CRIMINAL JUSTICE 
SYSTEM THEMSELVES

THERE ARE AN ESTIMATED  
312,000 CHILDREN OF 
PRISONERS IN THE UK. 

THE BBC ESTIMATES 
THAT THERE ARE 
ABOUT 700,000 
YOUNG CARERS IN 
THE UK.
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OUR SERVICES

HOLIDAY PROGRAMMES 

Due to Covid-19 we had to adapt our holiday 
programmes this summer. It was our first priority to 
make sure the programmes we were hosting were 
Covid secure. To ensure this, we carried out additional 
risk assessments and spoke with our families about 
our new ‘family agreement’ which outlined the 
changes we were making to the provision to make 
sure we were minimising risk at all times. 

Flexible and creative thinking was required 
throughout the programmes. We still managed 
to put on fun daily activities in a socially distant 
way that were designed to improve the children’s 
engagement, wellbeing and connection. We took 
advantage of the sunny weather and hosted many 
of the activities outside to help minimise risk. Our 
theme for the summer was ‘Planet Earth’ and the 
children took part in art, drama, teamwork games 
and experiments all designed to explore topics such 
as travel, oceans, mountains and space. Highlights 
included building our own rockets, salt dough animal 
creations and treasure hunts!  “I LOVED MY JOURNAL. 

IT WAS A REALLY GREAT 
WAY TO GET SOME OF THE 
THOUGHTS OUT OF MY 
HEAD. IT HELPED ME TO 
RELAX”

FEEDBACK FROM YOUNG PERSON THAT RECEIVED A 

CREATIVE JOURNAL

“THE PACK WAS PROVIDED 
FOR A SYRIAN REFUGEE, LACK 
OF TOYS IN THE HOME. CHILD 
HAS VISUAL IMPAIRMENT 
AND LEARNING DIFFICULTIES. 
CHILD ENJOYED COLOURING 
AND SHOWED ME HER PIC-

TURES ON VISITS.”
REFERRING PRIMARY PROFESSIONAL  
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134 YOUNG PEOPLE 
AGED 12-15 RECEIVED 
A CREATIVE JOURNAL

399 CHILDREN AGED 
5-11 RECEIVED AN 
ACTIVITY PACK

ACTIVITY PACKS FOR 
CHILDREN 
As we were unable to provide activities for 
children, we decided to develop activity packs 
which  would be hand delivered across Bristol to 
targeted children. 

The packs are filled with over 30 pages of 
engaging, fun, creative, and inspiring activities 
which have helped to spark children’s imagination 
and support their emotional wellbeing during the 
lockdown. The packs included all arts resources 
necessary to complete activities, being mindful 
of low-income family circumstances. For example 
we even included a tea bag so that the children 
could complete the pirate map activity without 
taking away from the family supply. The packs 
also meant that the families didn’t need to be 
connected to the internet as all activities were 
provided in a folder. The packs provided children 
with; 

• Creative stimulation
• A break from screen time
• Distraction from the current situation 
• Opportunity for mindfulness

CREATIVE JOURNAL FOR 
YOUNG PEOPLE 
We then went on to develop the ‘Creative 
Journal’, which we are hugely proud of. This is 
a 40 page exercise book which has provided 
disadvantaged young people with positive 
activities during the pandemic.  The activities 
aim to; increase wellbeing, provide mindfulness 
activities, encourage thoughts on future 
aspirations, develop creative skills, and improve 
mental health.

We designed the journal from scratch, using our 
experience of working with young people to guide 
the activities and tone. The journal has hundreds 
of black and white drawings throughout, so that 
the young people can colour every page, making 
it entirely their own.
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WE HAVE 
SUPPORTED...

572 CHILDREN

100% ARE PUPIL 
PREMIUM FUNDED 

45% HAVE SPECIAL 
EDUCATIONAL NEEDS

11% ARE LOOKED 
AFTER CHILDREN

46% ARE AFFECTED 
BY DOMESTIC 
VIOLENCE 

13% ARE 
YOUNG 
CARERS 

72% ARE AFFECTED BY 
MENTAL HEALTH ISSUES

16% ARE SUBJECT 
TO A CHILD 
PROTECTION PLAN

100% OF THE 39 CHILDREN THAT 
ATTENDED OUR HOLIDAY PROGRAMMES 
SAID IT MADE THEM FEEL HAPPIER.

100% OF THE 39 CHILDREN THAT 
ATTENDED OUR HOLIDAY PROGRAMMES 
SAID IT MADE THEM MORE CONFIDENT 
TO MAKE NEW FRIENDS.

100% OF PARENTS AND CARERS 
SAID THERE WERE NO OTHER 
HOLIDAY PROGRAMMES THAT WERE 
ACCESSIBLE IN THEIR AREA.

OF THE 572 CHILDREN THAT WE SUPPORTED WE 
COLLATED THE FOLLOWING DATA ON 319 CHILDREN
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LOCKDOWN - THROUGH THE EYES OF OUR 

COMMUNITY DEVELOPMENT MANAGER

Summer 2020 was set to be one of Unique 
Voice’s busiest to date and my community 
calendar was filling up. Meetings organised. 
Band booked for our Summer Party. Holiday 
programmes scheduled. We were facing 
an exciting and promising summer. As 
mid-March approached it soon became 
clear that our plans would be postponed 
indefinitely.

As soon as lockdown was initiated, we 
knew our holiday provision couldn’t be 
delivered safely. Whilst we were stepping 
into an uncertain and socially-distanced 
world we were also aware how vulnerable 
local families would be negatively affected 
by this global crisis. We recognised 
immediately that UV’s holiday programme 
was more valuable than ever and our young 
community members needed our support. 

We developed a ‘Stay At Home’ pack 
which included games, activities and craft 
materials for children. This allowed us to 
reach hundreds of families in our community 
and gave us the opportunity to maintain 
a channel of support between us, local 
children and families. By the end of June, 
we were in a position to deliver provision 
in line with government guidelines and 
funding that had been lost earlier in the year 
was secured again through a successful 
summer appeal.

My role as Community Development 
Manager had to diversify according to 
UV’s needs; delivery driver, activity pack 
organiser and Zoom host became regular 
tasks. During the summer I spent most of 
my time supporting our holiday provision. 
You could find me collecting and delivering 
snacks from Fareshare, co-ordinating lunch 
delivery with Real Wrap and even taking part 
in the odd drama game with the children.

Although we have faced many challenges 
in recent months, we are extremely proud 
of our work and look forward to the months 
ahead. I feel lucky to feel fulfilled in my 
job at UV, seeing children laugh and make 
friends in a safe environment is a rewarding 
experience. After one North Bristol holiday 
provision, a child said “thank you for letting 
me on the programme, if I wasn’t here I’d 
be at home on my own.” This sentiment is 
difficult to bear, however it is apparent that 
the call for our community work will continue 
to grow. The pandemic has highlighted and 
exacerbated an already existing need for 
organisations like Unique Voice. At present, 
my hope is to secure enough funding 
to continue providing activity packs and 
holiday provision over Easter and summer 
holidays across Bristol. 
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With COVID-19 altering our 2020 plans 
we sat down, re-evaluated and worked 
on a new strategy taking us into next 
year. This strategy will ensure we are 
still present in the  community and 
supporting the less advantaged children 
and families we care deeply about 
across the city regardless of the ongoing 
situation with Covid.

Our aim, is to distribute 200 activity packs 
in each October, February and May half 
term and to run holiday provision over 
the Easter and the Summer holidays. 
Having built a rapport with many fantastic 
food organisations in Bristol, we know 
that we will also be able to source food 
for all the families we support during the 
holiday periods if needed.

We have many fundraising ideas and 
initiatives up our sleeves which we will, 
of course, be sharing with you in the 
coming weeks and months and at some 
point in 2021 (government  regulations 
dependant) we will be throwing another 
hugely entertaining party to celebrate 
UV turning 10, an achievement we are 
incredibly proud of.

As always, if you’d like to request more 
information about our community work 
or are interested in supporting Unique 
Voice then please do contact me 
on dan@uniquevoice.org.

Many thanks,

Dan

WHAT NEXT? 2021
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THANK YOU TO
OUR SUPPORTERS

Unique Voice would like to say a huge thank you to the funders below. Without your support 
we wouldn’t have been able to have had such a positive impact on the Bristol community.

Foundation for Children
The Nisbet Trust

Quartet Community Foundation
BYCA

Society of Merchant Venturers
Rolls-Royce Fund

Dr. John Manley, High Sheriff of The County of City of Bristol
Ansty Fund

Astra Security
Capio Recruitment

Help100 Club members
Kellie Thatcher
Rob Borthwick
Rob Williams

The Bristol Breakfast Rotary club
Viv Howells-Pugh

Unique Voice would also like to express huge thanks to the following supporters:

Lord-Lieutenant Mrs Peaches Golding OBE
Roger Opie MBE

Richard Pendlebury DL
Charles Wyld & Jo Wyld

Geoff Mayall
Lee Williams DL
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FOR FURTHER INFORMATION

Email Dan at dan@uniquevoice.org

HEAD OFFICE:

Unique Voice CIC

St Bonaventure’s Business Centre

Friary Road

Bristol 

BS7 8AF

Tel: 0117 428 6240

E: theoffice@uniquevoice.org

www.uniquevoice.org


